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Cabin Counter
 PopUp- Seafood Market 

While on a fishing ship in Iceland, the captain instructs you to gather shells on the black beach 
and fish in the ice-cold waters beneath the glacier. As you stroll along the black beach, you 
collect numerous shells, and then bravely plunge into the frigid water. To your amazement, you 
encounter a plethora of stunning fish. After your hands are filled with the treasures of the sea, 
you return to the fishing ship and package them up.

 Imagination 



I want to create a immersive 
experience for customers in 
Iceland, fishing in natural 
surroundings and packaging on a 
fishing boat. The black beach, 
black reefs, and ice  are iconic 
landscapes of Iceland, and these 
design elements will dominate the 
entire space. A real retired fishing 
boat will be used for the fishing 
experience, black marble will  
represent the black beach and 
reefs, and PVE plastic  will be 
used for the glaciers. This is 
because Iceland's environment is 
relatively extreme, and natural 
materials are not suitable for 
indoor use. 

There will be an ice-making 
machine indoors to ensure the 
freshness of the seafood and 
enhance the customer's shopping 
experience to a certain extent. This 
is a pop-up concept store, so 
long-term operation is not my 
primary focus in the design. 
Instead, I am focused on the 
customer experience itself, as well 
as the use of colors, lighting, and 
guiding elements. The colors of the 
Icelandic flag are red, blue, and 
white. I will use red as the base 
color, add white in the middle 
section, and use blue as the top 
layer. I believe that this color 
scheme will add a sense of fashion 
to the concept store.
























